
 

Page 1 of 8 

 

 
 

FOUNDATION FOR CALIFORNIA COMMUNITY COLLEGES 

ADMINISTRATIVE SERVICES AGREEMENT 

 

CB-227-17 

 

This ADMINISTRATIVE SERVICES AGREEMENT (“Agreement”) is made this 1st day of June 2017 

(“Effective Date”), between the Foundation for California Community Colleges (“Foundation”) and 

Aramark Uniform & Career Apparel, LLC (“Supplier”). 

 

RECITALS 

 

WHEREAS, the Foundation for California Community Colleges (“Foundation”) is the official auxiliary 

organization for the California Community College (“CCC”) Board of Governors, Chancellor’s Office, 

and CCC system.  It is a private, non-profit 501(c)(3) organization.  The Foundation was formed and 

began operations in the spring of 1998-after the Board of Governors of the CCC had disassociated with 

the prior California Community Colleges Foundation in late 1997; and 

 

WHEREAS, University of California Office of the President (UCOP), a California higher education 

system, has entered into a Master Agreement dated September 28, 2016 attached hereto as Exhibit A 

(“Master Agreement”) by and between UCOP and Supplier, as may be amended from time to time in 

accordance with the terms thereof, for the purchase of Supplier’s uniform, food, and facilities services, as 

more fully described in the Master Agreement (“Product”); and 

 

WHEREAS, set forth by Assembly Bill 653 (Levine), California community college districts 

(“Participating Agencies”) may purchase materials, equipment, supplies, or services under the same terms 

and conditions as are specified in a contract lawfully awarded by the University of California or the 

California State University (California Public Contract Code 20653.5 and Education Code 81646); and 

 

WHEREAS, Supplier desires to make the Master Agreement available to California community colleges, 

which are supported, in part, by the Foundation and the parties desire to add and incorporate by reference, 

the terms of the Master Agreement, into the terms of this Agreement; and 

 

WHEREAS, The Foundation developed, supports, and operates collegebuys.org (“CollegeBuys”), a 

cooperative purchasing program designed to pool the purchasing power of public and private schools across 

the nation and, as a result, the Foundation is in a unique and valuable position to provide Supplier with 

marketing and promotional services for the Product; and 

 

WHEREAS, CollegeBuys was established in 1999 and represents over 1800 colleges and universities 

nationwide and is the largest higher education purchasing consortium nationwide.  CollegeBuys focuses 
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on facilities and construction related material and equipment; technology hardware, software and other 

technology; and higher education related products and services; and 

 

WHEREAS, CollegeBuys seeks to improve the overall value and selection process of various facilities 

items, while leveraging the buying power of and providing a purchasing forum for educational institutions 

and public agencies. Some agreements will be based upon competitively bid vehicles through a lead agency, 

utilizing a thorough and business focused process which will raise the performance of the ultimate solution 

for these entities.  Some Foundation agreements may not require a competitive solicitation through a lead 

agency. 

 

THEREFORE, in consideration of the payments to be made and the mutual covenants contained in this 

Agreement, the Foundation and Supplier agree as follows: 

 

1. TERMS AND CONDITIONS 

 

1.1 Obligations of the Foundation.  

 

1.1.1 Promotional Services. The Foundation shall utilize CollegeBuys in order to publicize and 

promote the availability of the Product under the Master Agreement (“Promotional 

Services”) solely with the California Community Colleges.  

 

1.2 Obligations of Supplier.  

 

1.2.1 In consideration of the Foundation’s promotional services described in Paragraph 1.1.1 

above, Supplier shall pay the Foundation the Administrative Fee pursuant to section 3 of 

this Agreement. 

 

1.2.2 Supplier shall use commercially reasonable efforts to comply with the Supplier 

Commitments attached hereto and incorporated herein as Exhibit B.  

 

1.2.3 Supplier shall use commercially reasonable efforts to comply with the Supplier Program 

Standards attached hereto and incorporated herein as Exhibit C.  

 

1.2.4 Supplier’s failure to maintain the Commitments or comply with the Program Standards 

identified in Exhibits B and C, respectively, shall be a material breach under this 

Agreement and if not cured within thirty (30) days of written notice to Supplier, is cause 

for termination of this Agreement at the Foundation's sole discretion.   

 

1.2.5 Upon request, Supplier shall make available to potential Participating Agencies a copy of 

the Master Agreement and such price lists or quotes as may be necessary to evaluate 

potential purchases.  Foundation may request the use of Supplier’s name, trademarks, and 

materials in promoting the use of the Master Agreement and purchasing program; any such 

use shall require the prior written permission of Supplier or Supplier affiliate authorized to 

grant such permission.   

 

1.3 Insurance. Upon request within ten (10) days of formal commitment to utilize the Agreement, the 

Supplier and each Subcontractor identified in its Subcontractors List issued by the Supplier shall 

deliver to the agency taking part in the agreement Certificates of Insurance evidencing the insurance 

coverage in the minimum amounts noted below.  The foregoing notwithstanding, a Participating 

Agency may require additional or different insurance coverage or minimum amounts in connection 

with the use of the agreement.  In such event, such additional or different insurance requirements 
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shall be noted in writing from the Participating Agency, and the Supplier shall use reasonable 

commercial efforts to comply with the same. 

 

1.3.1 Workers’ Compensation Insurance.  The Supplier and all Subcontractors to the Supplier 

shall obtain and maintain Workers’ Compensation Insurance with coverage amounts under 

such policies in accordance with applicable law. 

 

Commercial General Liability Insurance.  The Supplier and all Subcontractors to the 

Supplier shall obtain and maintain Commercial General Liability Insurance Policies 

covering: injuries, including accidental death, to persons, damage to property, completed 

operations, and contractual liability.  Minimum coverage amounts under each such 

Commercial General Liability insurance policy shall be One Million Dollars ($1,000,000) 

per occurrence and Two Million Dollars ($2,000,000) in the aggregate. 

 

1.3.2 Modifications; Cancellation; Additional Insured.  Each Participating Agency hereunder 

shall be additional named insured to the Commercial General Liability insurance policies 

of the Supplier and its Subcontractors. The Workers’ Compensation insurance policy and 

the General Liability insurance policy of the Supplier and each Subcontractor shall include 

provisions that the policy terms will not be materially modified and the policy will not be 

cancelled or terminated without at least thirty (30) days advance written notice to the 

Participating Agency, as applicable.  

 

2. SPECIFIC PROVISIONS 

 

2.1 Term. This Agreement shall be coterminous with the Term agreed upon in Exhibit A, between 

UCOP and Supplier. 

 

2.2 Right to Terminate. Foundation has the right to terminate this Agreement for any reason, without 

penalty, at any time by providing Supplier with written notice of the termination at least thirty (30) 

days in advance.   Notwithstanding the foregoing, or anything else in this Agreement to the 

contrary, the termination or expiration of this Agreement shall have no effect on any agreement 

entered into between Supplier and any Participating Agency. 

 

2.3 Terms and Conditions in Master Agreement. The terms and conditions of the Master Agreement, 

attached as Exhibit A, shall apply and are incorporated by reference into this Agreement except as 

otherwise provided in this Agreement.  

 

2.4 Use of Logo. The Foundation’s prior review and written approval is required for any use of the 

Foundation or CollegeBuys name or logo by the Supplier in marketing materials including but not 

limited to: press releases, print pieces, broadcast emails, and website postings.  

 

2.5 CCC Service Authorization Form. Supplier agrees to extend pricing and services to the CCC 

institutions under the terms of the Master Agreement. All contractual administration issues (e.g. 

terms and conditions, extensions, and renewals) and operational issues, fiduciary responsibility, 

payment issues, performance issues and liabilities, and disputes involving individual CCC 

campuses will be addressed, administered, and resolved by each CCC campus. Notwithstanding 

the foregoing. this Agreement will only be extended to CCC locations that are within Supplier' s 

service footprint and that sign by mutual agreement (which shall include, without limitation, 

Supplier's right to not accept any new departments/rental merchandise services during the last 24 

months of this Agreement), a CCC Service Authorization Form in the form attached hereto to as 

Exhibit E. Each CCC campus department will be bound by the terms of this Agreement and the 
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Master Agreement to the same extent as a CSU campus department would be, except to the extent 

otherwise specified in this Agreement or if the context indicates otherwise in this Agreement.  

 

3. QUARTERLY FEES & REPORTING 

 

3.1 Quarterly Administrative Fee. Supplier shall pay Foundation a quarterly administrative fee in the 

amount of 2% of the Net Revenues at each Participating Agency, and provide the Foundation with 

an electronic accounting report, in a format prescribed by the Foundation, summarizing all 

purchases under the Agreement. For the purposes of this Agreement "Net Revenues" shall mean 

the amounts collected by Supplier from any California Community College campus department 

serviced in connection with this Agreement during the applicable quarter from the rental or 

purchase of merchandise, but shall exclude any revenue associated with taxes, loss/ruin charges, 

preparation and emblem charges, shipping charges, or returned goods. For the avoidance of doubt, 

Net Revenues shall not include any revenue associated with merchandise or services provided to 

any University of California (“UC”) or California State University (“CSU”) campus or location, 

and no payments shall be made pursuant to this Agreement to the UC or CSU systems. A sample 

of the reporting format appears at Exhibit D.  The quarterly administrative fee will only be provided 

with respect to the CCC campus departments that appear on the quarterly sales report provided by 

Supplier to Foundation.  Foundation shall have 45 days from its receipt of each quarterly sales 

report to notify Supplier, in writing, of the name and address of any campus department that 

Foundation reasonably believes should be included in such report.  Upon such notification, Supplier 

will promptly add any erroneously omitted departments identified by Foundation to such sales 

report.  Supplier is only responsible for paying the quarterly administrative fee on the Net Revenues 

with respect to any campus department that is on such report or is identified by Foundation within 

such 45 day period as being erroneously omitted from such report.  Administrative fee payments 

shall be made by check to the Foundation for California Community Colleges. 

 

3.2 Accounting. Supplier shall at its expense maintain an accounting of all purchases made by 

Participating Public and Private Agencies. The Foundation reserves the right to audit the accounting 

for a period of four (4) years from the date the Foundation receives the accounting.  In the event of 

such an audit, the requested materials shall be provided at the location designated by the 

Foundation.  Quarterly reports and the administrative fee applicable to each quarter, as described 

in item 3.1 above, are due within thirty (30) days of the end of each calendar quarter.   

 

3.3 Material Breach. Failure to provide a quarterly report within fifteen (15) days and payment within 

thirty (30) days, as specified in Paragraph 3.2 shall be regarded as material breach under this 

Agreement, and if not cured within thirty (30) days of written notice to Supplier, shall be deemed 

a cause for termination of the Agreement at the Foundation's sole discretion.   

 

3.4 Errors and Omissions on Quarterly Reporting and Overpayment of Administrative Fee to the 

Foundation. Supplier is provided ninety (90) days or until the conclusion of the subsequent quarter 

(whichever comes first) from when a quarterly report was due or submitted, to recover an 

overpayment of the administrative fee from the Foundation.    The Foundation also reserves the 

right to recover any unpaid administrative fee(s) from the Supplier discovered during an audit 

conducted pursuant to Section 3.1 above, and/or the correction of error(s) and/or omission(s) on 

quarterly report(s). 

 

3.5 Right to Compare Records. The Foundation or its designee may, at the Foundation's sole discretion, 

compare Participating Agency records with quarterly reports submitted by Supplier.  If there is a 

discrepancy, the Foundation will notify the Supplier in writing.  The Supplier will have thirty (30) 

days from the date of such notice to resolve the discrepancy to the Foundation's reasonable 
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satisfaction.  If the Supplier does not resolve the said discrepancy, the Foundation shall have the 

right to engage outside services to conduct an independent audit of the Supplier’s quarterly reports.  

In the event that such independent audit finds a discrepancy that resulted in an underpayment to 

Foundation of more than ten percent (10%), the Supplier shall be obligated to reimburse, up to the 

maximum amount of ten thousand dollars ($10,000), the Foundation's costs and expenses related 

to or connected with the review of records and reports; the audit; Foundation staff time; and 

expenses, counsel, and collection. 

 

4. GENERAL PROVISIONS 

  

4.1 Purchasing. With respect to any purchases by a Participating Agency pursuant to the Agreement, 

the Foundation: (i) shall not be construed as a dealer, re-marketer, representative, partner, or agent 

of any type of the Supplier or such Participating Agency; (ii) shall not be obligated, liable or 

responsible for any order made by Participating Agency or any employee thereof under the 

Agreement, or for any payment required to be made with respect to such order; and (iii) shall not 

be obliged, liable, or responsible for any failure by any Participating Agency to comply with 

procedures or requirements of applicable law or to obtain the due authorization and approval 

necessary to purchase under the Agreement. The Foundation makes no representation or guaranty 

with respect to any minimum purchases by any Participating Agency or any employee thereof under 

this Agreement. 

 

4.2 Entire Agreement.  This Agreement supersedes any and all other agreements, either oral or in 

writing, between the parties hereto with respect to the subject matter hereof, and no other 

agreement, statement, or promise relating to the subject matter of this Agreement which is not 

contained herein shall be valid or binding.  

 

4.3 Modification and Waiver.  Except as provided otherwise herein, this Agreement may not be 

modified except by a writing signed by an authorized representative of both parties.  A waiver by 

either party of its rights hereunder shall not be binding unless contained in a writing signed by an 

authorized representative of the party waiving its rights.  The non-enforcement or waiver of any 

provision shall not constitute a waiver of such provision on any other occasion unless expressly so 

agreed in writing. 

 

4.4 Assignment. Neither party may assign this Agreement without the prior written consent of the other 

party which shall not be unreasonably withheld. The consent requirement shall not apply to an 

assignment to a successor corporation in the event of a merger or acquisition. Further, each party 

may assign this Agreement without consent to any of its affiliates. Subject to the foregoing, this 

Agreement will be binding on the heirs, executors, administrators, successors, and assigns of the 

respective parties. 

 

4.5 Severability. If any provision of this Agreement shall be deemed to be, or shall in fact be, illegal, 

inoperative, or unenforceable, the same shall not affect any other provision or provisions herein 

contained or render the same invalid, inoperative, or unenforceable to any extent whatsoever. 

 

4.6 Notices. All reports, notices, and other written or electronic communications given under this 

Agreement shall be delivered by email or by express delivery requiring signature on receipt to the 

addresses as set forth below.  The Foundation may, by written or electronic notice delivered to the 

Supplier, designate any different electronic or physical addresses to which subsequent reports, 

notices or other communications shall be sent. 

 

4.6.1 Foundation 
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Foundation for California Community Colleges 

1102 Q Street, Suite 4800 

Sacramento, CA  95811 

Attn: Jorge J.C. Sales 

Director of Collaborative Services 

Email:  jsales@foundationccc.org 

 

4.6.2 Supplier 

 

Aramark Uniform & Career Apparel, LLC 

115 North First Street 

Burbank, CA 91502     

Attn: Jerry Hunt     

Phone: (925) 672-2641    

Email: Hunt-Jerry@aramark.com  

 

With a copy to: 

 

Aramark Uniform & Career Apparel, LLC 

115 North First Street 

Burbank, CA 91502     

Attn: Legal Department     

Phone: (818) 973-3700    

Email: perry-leslie@aramark.com 

 

4.6.3 Written notice shall be deemed to have been duly served if delivered at or sent by registered 

or certified mail to the address provided by Supplier in Paragraph 4.4.2 above. 

 

4.7 Governing Law. This Agreement shall be governed exclusively by and construed in accordance 

with the applicable laws of the State of California, excluding its choice of law rules. Any action or 

proceeding seeking any relief under or with respect to this Agreement shall be brought solely in the 

Superior Court of the State of California for the County of Sacramento, subject to transfer of venue 

under applicable State law. 

 

4.8 General Indemnity. Each party to this Agreement (“Indemnitor”) shall defend, indemnify, and hold 

harmless the other and its agents, representatives, officers, consultants, employees (collectively 

“Indemnitees”) from any and all claims, demands, liabilities, damages, losses, suits and actions, 

and expenses (including, but not limited to, attorney’s fees and costs including fees of consultants) 

of any kind, nature and description (collectively “Claims”) brought by an unaffiliated third party, 

that results in a judgment awarded by a court of competent jurisdiction, or as part of a final 

settlement, and that directly arises out of, is connected with, or results from, the gross negligence, 

or willful misconduct of the Indemnitor or its agents or employees in the performance of or failure 

to perform Indemnitor’s obligations under this Agreement and that results in  death or personal 

physical injury, or damage to tangible personal property suffered or incurred by the Indemnified 

Party. Such obligation shall not be construed to negate, abridge, or reduce other rights or obligations 

of indemnity, which would otherwise exist as to a party, person, or entity described in this 

paragraph.   

 

mailto:jsales@foundationccc.org
mailto:Hunt-Jerry@aramark.com
mailto:perry-leslie@aramark.com
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4.9 Limitation of Liability.  In no event shall either parties’ aggregate liability arising out of or related 

to this Agreement, whether in contract, tort, or under any other theory of liability exceed the 

amounts paid by the Foundation for California Community Colleges under this Agreement. 

 

4.10 Damages. Notwithstanding anything stated herein to the contrary, neither party shall not 

be liable for any special, consequential, indirect or incident damages, including but not limited to 

lost profits in connection with this Agreement. 

 

4.11 Independent Parties.  This Agreement does not constitute, give effect to, or otherwise imply 

a joint venture, pooling arrangement, partnership, or formal or informal business organization of 

any kind, or (except as expressly set forth herein) any sort of agency relationship between the 

parties.  Neither party will, or will have the power to, bind the other party to any third party without 

the prior written consent of the other party.  The relationship of Supplier and the Foundation under 

this Agreement is that of independent contractors.  Neither party (the “Acting Party”) will have the 

authority to make any agreement or commitment, or incur any liability on behalf of the other party, 

nor shall such other party be liable for any acts, omissions to act, contracts, commitments, promises, 

or representations made by the Acting Party.  Except as expressly set forth herein, this Agreement 

does not restrict either party from conducting business with any third party. 

 

4.12 Precedence. This Agreement and any exhibits constitutes the entire, complete, final, and 

exclusive agreement between the parties with respect to the subject matter hereof and supersedes 

and replaces any and all prior and contemporaneous communications between Foundation and 

Supplier regarding such subject matter. Any terms and conditions which are additional to or 

different from the terms and conditions of this Agreement are hereby deemed rejected by 

Foundation and shall not be of any effect or in any way binding upon the Foundation. To the extent 

that the terms and conditions of this Agreement conflict with, or are in any way inconsistent with, 

the terms and conditions of any exhibit hereto, the terms and conditions of this Agreement will 

prevail. The exhibits will be given precedence as follows: (1) Foundation’s Administrative Services 

Agreement; (2), Master Agreement between Supplier and UCOP; (3) Exhibits of this Agreement 

beyond the aforementioned. 

 

4.13 Good Faith Cooperation. The parties to this Agreement shall cooperate fully in the 

execution of any and all other documents and in the completion of any additional actions that may 

be necessary or appropriate to give full force and effect to the terms and intent of this Agreement. 

 

4.14 Counterparts. This Agreement may be executed in counterparts such that the signatures 

may appear on separate signature pages.  A copy, facsimile, or an original, with all signatures 

appended together, shall be deemed a fully executed agreement. 

 

4.15 Authorized Representative. The persons who have signed this Agreement warrant that they 

are legally authorized to do so on behalf of the respective Parties, and by their signatures to bind 

the respective Parties to this Agreement. 

 

 

  





 

 

EXHIBIT A 

 

MASTER AGREEMENT  

 

  













 
 

4.13 Payment Terms.   UC will pay  invoices within thirty (30) days of satisfactory product delivery or receipt of correct 
invoice.   

 
4.14 Direct  Sale Merchandise Catalog.  Supplier will provide  Supplier’s Direct  Sale Merchandise  catalog electronically 

(which may be through Supplier’s customized direct sale website), as part of UC’s sustainability initiatives.  Should 
UC inform Supplier that UC needs paper catalogs, however, Supplier will distribute them at no cost to UC, to the 
designated UC facilities on each participating campus. The customization of Supplier catalog,  if requested by UC, 
will be mutually agreed upon between both parties and provided at no cost to UC. Catalogs or websites will not be 
created for CSU, unless there is a separate mutual agreement between Supplier and CSU (in addition to any CSU 
Service Authorization Form that may be signed) to provide websites and/or catalogs. 

 
4.15 Time  is of  the essence with  respect  to  the performance of each and every condition, covenant and agreement 

contained herein. UC has the option to accept or reject all Services delivered after promised delivery time, and, in 
addition, for Rental Merchandise, may request a credit or re‐performance of Services for any Rental Merchandise 
Services not performed in accordance with the terms of this Agreement (with such credit or re‐performance, along 
with UCs right to terminate under Section 9.7, being UCs sole remedy).  For Direct Sale Merchandise, at the time of 
order placement, UC will see product availability and lead time on the Direct Sale website, or be alerted to these 
timelines by  customer  service  if order  is placed on  the phone or email.    For Rental Merchandise,  Supplier will 
report any material delivery delays to the ordering location, as well as its cause, as soon as reasonably practicable 
after Supplier  is able  to reasonably determine  there will be such a delay; such report will be provided to UC by 
telephone,  e‐mail,  or  facsimile.  Supplier  will  keep  UC  fully  informed  and  will  take  all  reasonable  action  in 
eliminating  the  cause of delay. Despite any previous  language  to  the  contrary,  if  late delivery  is due  to  causes 
beyond the reasonable control and without the fault or negligence of Supplier, including but not limited to: acts of 
God, war, civil commotion, governmental action, fire, floods, unusually severe weather, explosions, earthquakes, 
strikes, walkouts, quarantine restrictions, or any other causes beyond reasonable control of Supplier, Supplier will 
not have any late‐delivery liability to UC. 

 
UC’s  failure  to  take, or delay  in  taking delivery of Services ordered, when due  to causes beyond the reasonable 
control and without the fault or negligence of UC, including but not limited to: acts of God, war, civil commotion, 
governmental action, fire, floods, unusually severe weather, explosions, earthquakes, strikes, walkouts, quarantine 
restrictions, or any other causes beyond reasonable control of UC, will not result in any liability of UC to Supplier. 
 

4.16 Automated Systems. With  respect  to Direct Sale Merchandise, Supplier will provide  for UC,  if  requested by UC, 
real‐time  secured  access  to  Supplier’s  automated  system  including web‐based  order management,  customized 
electronic  Services  Catalog with UC  pricing,  as  defined  in  and  Supplier’s  Response.    The  foregoing will  not  be 
created for CSU, unless there is a separate mutual agreement between Supplier and CSU (in addition to any CSU 
Service Authorization Form that may be signed) to provide the foregoing. 

 
4.17 Training. Supplier will provide reasonable sufficient training to UC’s authorized personnel to enable order Direct 

Sale Merchandise from Supplier via Supplier’s Direct Sale Merchandise website. 
 
4.18 Program  Management.  Supplier  will  provide  the  necessary  staff  and  resources  to  support  UC’s  program 

management function as outlined in Supplier’s Response including, but not limited to: 
 

 Marketing Program to increase sales activity; 

 Coordinating Program implementation; 

 Providing superior customer service; 

 Promoting alternate Services to reduce cost and to meet UC sustainability objectives; 

 Demonstrating new Services; 

 Managing the continuous improvement process; 

 Providing on‐going contract monitoring and maintenance; 

 Offering Services cost reduction and process improvement opportunities to UC; 

 Conducting quarterly account review meetings. 

 Quarterly market basket refresh 
 



 
Program management will not be provided to CSU, unless there is a separate mutual agreement between Supplier 
and CSU (in addition to any CSU Service Authorization Form that may be signed) to provide program management. 
 

4.19 Specific to the Uniform Rental Laundry Program, Seller agrees to provide the following levels of management: 
 

 Route Service Representative (RSSP) ‐ Main priority is to ensure that each customer receives complete service 
(the quantity and type of items due) on their scheduled days. 

 

 District Manager  (DM)  ‐ The district manager  is  the direct manager of  the Route Service Representative and 
conducts weekly reviews with the RSSP to assure all programs are being followed. 

 

 Corporate Development CCDJ  ‐ Will be the UC's main contact. Corporate Development will handle, but  is not 
limited to the following: 
 Bi Annual customer surveys to allow feedback and communication from each UC department head. Any 

concerns or problems will require immediate attention by the assigned Area Manager.  
 Each department will have access to a "usage Analysis" report available that includes 13 months of usage 

history. 
 Each department invoice will be price protected and managed by  CD. 
 CD will monitor and manage any new locations, as well as any sub‐contracting assignments that should be 

required. 
 CD will be available for face to face quarterly business reviews.  

 
Corporate  Development  will  not  be  provided  for  CSU,  unless  there  is  a  separate mutual  agreement 
between  Supplier and CSU  (in addition  to any CSU Service Authorization Form  that may be  signed)  to 
provide corporate development. 

 
4.20 Specific to Direct Sale Merchandise ordering. 

 On line ordering capabilities and a dedicated web site for the UC system where all controls and limits may be 
set by the UC if so desired. 

 A history of all past orders for reference and budgeting purposes similar to that of the Usage Analysis report. A 
dedicated Direct Sales Rep to answer and order all the needs of the UC system. 

 Marketing capabilities for customer brochure requests and customer departmentalized items. 

 Email alerts for any special sale items that may be beneficial to the UC at a reduced rate. 

 Direct Sales Rep is available to be on site as mutually agreed upon. 

 The department has the ability to set up a spreadsheet or order form for each location and set up a template 
with unit cost included for easy managing and ordering. 

 
4.21 Order Procedures for Direct Sale Merchandise. Direct Sale Merchandise Orders placed will be binding when they 

have been accepted by an authorized representative of Supplier and an acknowledged copy of such acceptance 
has been  communicated  to UC.    This Agreement will  govern  each  such Direct  Sale Merchandise order  for  any 
Services  covered  by  this  Agreement  and  all  documents  issued  as  a  result  thereof.  Each  order will  specify  the 
quantity, description and price and delivery point. 

 
If there  is an out of stock situation of any ordered Direct Sale Merchandise  item(s), the out of stock  item will be 
added to the back order file and will be delivered to UC when the  item  is  in stock without a further order being 
submitted. 

 
Supplier will provide the ability to receive UC Direct Sale Merchandise orders (and if available and mutual agreed 
upon,  Rental Merchandise  orders)  through manual  and/or  automated methods  including,  but  not  limited  to, 
telephone, fax, mail, EDI, and Internet. 

 
4.22 Project  Manager.  Supplier  will  assign  a  project  management  team  to  coordinate  implementation  of  the 

Agreement. 
 

5. SERVICE STANDARDS 
5.1 During  the  Term  of  this  Agreement,  and  any  extension(s)  of  such  Term,  Supplier  will  provide  the  following 

minimum service standards related to Direct Sale Merchandise: 















 
 
 

ATTACHMENT 1 TO STRATEGIC SOURCING AGREEMENT 
 

APPENDICES, EXHIBITS AND ATTACHMENTS 
(Listed in order of Precedence) 

 
 

 
1. University of California Terms & Conditions of Purchase (Revised 2/23/16) 
2. Supplier’s response to RFP 1502ljb (the “Proposal”) 
3. Required Supplier Information Sections C, D, E, F, H*, I, K, L and M. 
4. Direct Sale Terms of Sale attached hereto as Schedule 1 
5. Form of Service Authorization Form attached hereto as Appendix A 
6. Form of CSU Service Authorization Form attached hereto as Appendix B 

 
 
*Clause H(1) shall be the only portion of Section H that applies to this Agreement. 



ATTACHMENT 2 TO STRATEGIC SOURCING AGREEMENT 

PRICES – UC STANDARD SERVICES 

Rental Merchandise Pricing: 

Please contact the CollegeBuys Department at the Foundation for 
California Community Colleges for pricing details and eligibility. 



ATTACHMENT 3 STATEMENT OF WORK 

Implementation of Scope of Work (iSOW) 

This iSOW will begin on 01 October, 2016 (“Effective Date”) and continue through September 30, 2021.  This 
iSOW may not be renewed or otherwise amended except through a contract amendment as mutually agreed 
upon by UC and Aramark. 

A. Key Tasks and Activities, Deliverables and Completion Timeframe

B. Key Personnel

Supplier’s Account Manager is listed below, is subject to UC approval, and has overall responsibility for 
managing the UC/Supplier relationship:   

Name Dave Canziani 
Phone 562-547-0386
Email canziani-david@aramark.com 
Address 3101 W. Adama Street 

Santa Ana, CA 92704 

Supplier’s Account Management Team is: 

Name Jerry Hunt 
Phone 925-708-6393
Email hunt-jerry@aramark.com 
Address 330 Chestnut Street 

Oakland, CA 94607 
Name Bruce Craw 
Phone 760-964-5461
Email craw-bruce@aramark.com 
Address 115 North First Street 

Burbank, CA 91502 
Name 
Phone 
Email 
Address 

Name 
Phone 
Email 
Address 



UC’S Project Manager, responsible for acceptance/rejection of project results/deliverables, is:  

Name Jeremy Meadows Associate Director of Strategic 
Sourcing, Centers Of Excellence, 
Facilities & Maint. 

Phone 858 534 5613 Cell 858 382 9731 
Email jmeadows@ucsd.edu 
Address 7835 Trade Street Suite 100 

San Diego, Ca 92121 



 
 

 SCHEDULE 1 
 

DIRECT SALE  
 

TERMS OF SALE 
 
Supplier will service UC’s  account(s) based on the following terms: 

 
RETURNS: 

 
 Return shipping fees will be the obligation of UC unless Supplier caused the return.   

 
 Custom or specially manufactured, modified, specially-manufactured custom sizes or altered garments are not 

subject to exchange or return, except if Supplier caused the return (i.e. item/size sent not as ordered, 
manufacturing defect, improper logo and/or placement of logo).  In such event, Supplier will cover return 
shipping via a pre-paid mailing label and replace garment or issue refund at its discretion.   

 
PERSONALIZATION: 
 Personalization application price(s) noted on price schedule, if any, are based on a forecasted ordering pattern of 

12+ direct embroidered pieces and 12 screenprint pieces per order.  Supplier reserves the right to adjust 
personalization application price if ordering pattern does not reflect forecast.   

 Name embroidery charges: = $2.75 
 Standard company name embroidery (company name in text only – up to 2 lines) = $3.50;   
 Additional custom embroidery or other embellishment will be subject to additional charges based on the size, 

complexity, and quantity per application.  Charges will be mutually agreed upon in advance of application. 
 
MINIMUM ORDERS AND ADDITIONAL CHARGES: 
 Direct Embroidery orders not meeting 12 piece minimum (utilizing same logo) will incur additional charges per 

logo application. 

Number of pieces Unit Rate (each) 

1 – 11 5.00  

  

12+ $3.00 
 

 Screenprinted items – 12 piece minimum order (utilizing same logo).  
 
SHIPPING: 
 Shipments will be made in accordance with instructions received from UC.  The following surcharges are in 

addition to designated shipping / handling fees: 
 Shipments to residential address will incur an additional $4 flat fee, per order. 
 Shipments to Hawaii, Puerto Rico, and/or Alaska will incur a $25 flat fee, per order. 

 
 Supplier will provide ground shipping via our standard shipping carrier (Federal Express as of the date of this 

Agreement) on all orders unless otherwise requested.  Standard shipping table will apply (refer to table below).  
Special order and air delivery requests (overnight / 2nd day) will incur additional charges.  

 

Value of Order Business Delivery 

 $1-250  $9.99  



 

 $250+  5%** 

**5% of Order Total  

  

  

  
 

Air Express Charges:   

Value of Order 
Add to Business 
Delivery Charge 

 2-Day Air:     $0-$100  $15.00  

 2-Day Air:   $100-200  $20.00  

  Call for quote  
  on orders over $200 

 
  

PRODUCT PRICING: 
 
Any items that are not listed in this Agreement will be quoted separately (i.e. larger sizes, different colors, added 
items). 
 
ADDITIONAL SERVICES: 
 
Multi-Pack are available and can be discussed. 



APPENDIX A 

FORM OF  
SERVICE AUTHORIZATION FORM 

ARAMARK Uniform Services, a division of Aramark Uniform & Career Apparel, LLC  (“Supplier”) will 
provide textile rental service to the following University of California (“UC”) campus department under the 
terms conditions, items and pricing as agreed to in the Strategic Sourcing Agreement dated 
_________________ (the “Service Agreement”) between Supplier and UC. 

Department Name/Address/Phone/Fax/Contact: 

_________________________ 
_________________________ 
_________________________ 
Tel.:_____________________ 
Fax:_____________________ 
Attn:_____________________ 

The foregoing campus department agrees that it will accept textile rental service from Supplier until the 
expiration of the Service Agreement. 

ARAMARK UNIFORM SERVICES  [____________________] 

By: ____________________________ By: _______________________ 
Title:  General Manager Title: 

Date: ___________________________ Date: ______________________ 



 
APPENDIX B  

 
FORM OF  

SERVICE AUTHORIZATION FORM 
 

 
This Service Authorization Form is entered into pursuant to the Strategic Sourcing Agreement (the “Service 
Agreement”), dated _________________ , between ARAMARK Uniform Services, a division of Aramark 
Uniform & Career Apparel, LLC  (“Supplier”)  and University of California (“UC”).  
 
Supplier will provide textile rental service to the following California State University (“CSU”) campus 
department under the terms conditions, items and pricing as agreed to in the Service Agreement. 
 

Department Name/Address/Phone/Fax/Contact: 
 
    _________________________ 
    _________________________ 
    _________________________ 
    Tel.:_____________________ 
    Fax:_____________________ 

Attn:_____________________ 
 
The foregoing CSU campus department agrees that it will accept textile rental service from Company until the 
expiration of the Service Agreement. 
 
The above CSU campus department agrees to be bound and obligated to the terms of the Service Agreement to 
the same extent as a UC campus department would be. 
 
The parties agree that the Service Agreement shall apply and be binding between the above CSU campus 
department (as if it were a UC campus department) and Supplier, except to the extent otherwise specified in the 
Service Agreement or if the context indicates that a provision should only be applicable to UC.  
 
ARAMARK UNIFORM SERVICES   [____________________] 
 
 
By: ____________________________  By: _______________________ 
Title:  General Manager    Title: 
 
Date: ___________________________  Date: ______________________ 

 



 

 

EXHIBIT B 

 

SUPPLIER COMMITMENT 

 

The Supplier shall observe five basic commitments: 

  

Corporate Commitment - A commitment that the Foundation has the support of senior 

management of the Supplier, and that the Foundation contract is the Supplier’s primary offering to 

Participating Agencies. The Supplier shall make its existing Participating Agency clients aware of its 

Foundation contract, and upon request, such agencies will be transitioned to the Supplier’s Foundation 

contract; 

  

Pricing Commitment - A commitment that Supplier will make commercially reasonable efforts 

to offer pricing to Participating Agencies in California as set forth in the Master Agreement.  Any pricing 

not set forth in the Master Agreement shall be determined individually between each Participating Agency 

and Supplier. 

 

 Sales Commitment - A commitment that the Supplier will market the Foundation agreement and 

that the sales force will be trained, engaged and committed to offering this agreement to potential 

Participating Agencies, with a further commitment that all Foundation sales be accurately and timely 

reported.    

  

Service Commitment - A commitment that the Supplier will provide, at minimum, the level of 

service defined in the Master Agreement to any and all Participating Agencies. 

 

Communication and Information Commitment – Supplier shall provide the following 

information to facilitate customer access and communication: 

 Information for Foundation website shall include: 

-Display of Supplier’s standard logo; 

-Copy of Master Contract and amendment (optionally displayed); 

-Summary of products offered; 

-Other promotional material as desired.  

 A toll-free national telephone for inquiries and orders 

 Regional or toll-free fax number for inquiries and orders 

 An email address for general inquiries  



 

 

EXHIBIT C 

 

SUPPLIER PROGRAM STANDARDS 

 

Foundation recognizes that Supplier has a successful business and may choose to meet its commitments to 

Foundation purchasing programs in a variety of ways that best suit Supplier’s business model, organization, 

and market approach. The following are Program Standards intended to assist Supplier in successfully 

implementing the Agreement: 

 

Account Management Team – Supplier shall assign an account manager to the Agreement with the 

authority and responsibility for the overall success of the Agreement within Supplier’s organization.  

Supplier shall also designate a lead referral contact person, responsible for receiving communications from 

the Foundation concerning new public agency registrations, and for ensuring timely follow-up by Supplier’s 

staff to requests for contact from public community college districts and school districts.  Additionally, 

Foundation suggests the supplier implement and supports a supplier-based internet Web page dedicated to 

Supplier’s Foundation program and linked to the CollegeBuys Web site. 

 

Quarterly Review – Supplier shall schedule a quarterly review with Foundation to evaluate Supplier’s 

performance of Supplier Commitments and Supplier Program Standards.  

 

Foundation Purchasing Program Awareness – Foundation is responsible for marketing the overall 

purchasing program concept and programs to Participating Agencies. Foundation marketing is intended to 

supplement and enhance the direct sales effort of the Supplier.  Foundation may request that Supplier assist 

by providing camera-ready logos and by participating in related trade shows and conferences; any such 

assistance shall require the prior written permission of Supplier or Supplier affiliate authorized to grant 

such permission.  Foundation employs a marketing team, a network of partner associations, direct mail, the 

Internet, newsletters, and other publications to increase awareness of CollegeBuys.  

 

Supplier Sales - Supplier is responsible for proactive direct sales of Supplier’s goods and services to 

Participating Agencies and the timely follow-up to leads established by Foundation.  Use of product 

catalogs, targeted advertising, direct mail and other sales initiatives are encouraged.  Foundation will 

provide Supplier with its logo and the standards to be employed in the use of the logo. At a minimum, 

Supplier's sales initiatives should communicate: 

 That the Master Contract was competitively solicited by a public agency; 

 Educational pricing as agreed to in this Agreement or negotiated directly with Participating 

Agencies 

 That there is no cost to participate 

 That the contracts are non-exclusive, unless otherwise agreed to 

 

Sales Force Training - Supplier is responsible for the training of its sales force on this Agreement. 

Foundation may provide training materials and generally assist with the education of sales personnel.  At a 

minimum, sales training should include: 

 Key features of this Agreement 

 Understanding of the process of development of the Master Agreement 

 Working knowledge of Foundation organization and solicitation process  

 Awareness of the range of public and private agencies districts that can access products and 

services made available through this Agreement 



EXHIBIT D 

SAMPLE QUARTERLY REPORT FORM 

College Name 

Association Name 

PO 

Number 

Supplier 

Invoice 

Number 

Invoice 

Amount 

$ 

Savings 

$ 

FCCC 

Admin. Fee 

$ 

Sacramento City College 165532 FR1325 100,000.00 10,000.00 2,000.00 

Lake Tahoe CCD 599785 FR1326 200,000.00 20,000.00 4,000.00 

TOTAL - - 300,000.00 30,000.00 6,000.00 

NOTE:  Reports to be submitted in Microsoft Excel 

*Excluding taxes, additional services and transportation



EXHIBIT E 

FORM OF CCC SERVICE AUTHORIZATION FORM 

This CCC Service Authorization Form is entered into pursuant to the Strategic Sourcing Agreement (the 

"Service Agreement"), dated September 28, 2016, between ARAMARK Uniform Services, a division of 

Aramark Uniform & Career Apparel, LLC ("Supplier”) and University of California ("UC"), and the 

Administrative Services Agreement (“Administrative Agreement”) between the Foundation for California 

Community Colleges (“Foundation”) and Supplier. 

Supplier will provide textile rental service to the following California Community College ("CCC") campus 

department under the terms conditions, items and pricing as agreed to in the Service Agreement and the 

Administrative Agreement. 

California Community College ("CCC") campus: 

CCC campus address: 

Email: 

Contact: 

The foregoing CCC campus department agrees that it will accept textile rental service from Supplier until 

the expiration of the Service Agreement. 

The above CCC campus department agrees to be bound and obligated to the terms of the Service Agreement 

to the same extent as a CSU campus department would be. 

The parties agree that the Service Agreement shall apply and be binding between the above CCC campus 

department (as if it were a CSU campus department) and Supplier, except to the extent otherwise 

specified in the Service Agreement or if the context indicates that a provision should only be applicable to 

UC and/or CSU. 

CALIFORNIA COMMUNITY COLLEGE CAMPUS (DEPARTMENT) 

By _____________________________         By _______________________________ 

   [typed name]           [typed name] 

Title____________________________        Title ______________________________ 

Date ____________________________    Date______________________________ 

SUPPLIER 

_______________________________ 

By ____________________________ 

   [typed name] 

Title____________________________ 

Date ___________________________ 


	CB-227-17 Aramark pg.1
	Quarterly Fees & Reporting
	Primary Contacts
	Signature Page

	Exhhibit A: Master Agreement
	UC Strategic Sourcing Agreement
	Terms
	Signatures
	Attachment 1: Appendices, Exhibits & Attachments
	Attachment 2: Prices-UC Standard Services
	Attachment 3: Statement of Work
	Schedule 1 Terms
	Appendix A: Service Authorization Form (UC)
	Appendix B: Service Authorization Form (CSU)


	Exhibit B: Supplier Commitment
	Exhibit C: Supplier Program Standards
	Exhibit D: Sample Quarterly Report Form
	Exhibit E: CCC Service Authorization Form



